GI\M

ART IN INNOVATION

o

Corporate Identity Manual



Table of
Contents

T BrANG e 4
1T, LOQO ittt 5
2. HOW tO DUIIA @NA USE .cccoieevvivvvvvrreeeesesesssssssssssssssssssssssssssssesssssssss 6
3L SIZES oo 7
4 CONOT e 8
A1 GOIA o 9
L2 RO oeeeeeeeeetettsvsssssvseeeeeee s ssssssssssssssssssssssssseeess s 10
A3 BIACK e 11
4.4 RANGES OF GIY ovvvvovesesesssvvvveeesssssssssssssesssssssssssssssssesssssssssssssssessssss 12
5. TYPOGIAPNY oovvvvvvvveeeeeeeeeesesseseesessssssissssssssssssssssess s ssssssssssssssssssssssseseee 13
6. Rules for a proper use of the brand ... 14
6.1 COIMECT VEISIONS weooovvteesssssssssssessssseeeeeeeeesseesseeessessssssssssssssssssssssssssssssees 15
0.2 INCOIMECT USES oo 16
6.3 Text type of the Brand....ceeceeeeccceeeeeeeseesceeeeeeeeeees 17
7. UseS Of the Drand.......ccccecccceccecseesssssessssssessseseeeseeeeesseeseseeeeeee e 18

12



Introduction

This manual includes all basic tools for the correct graphic use of
the EGA Master brand in all its possible applications. It has been
developed taking into account all the possible needs of the people
that may need to interpret, articulate, communicate or apply the
brand in its various scopes.

The correct and consistent use of the EGA Master brand will help
us achieve our objectives of brand recognition and reinforcement.
It is a team effort in which we all take part to make EGA Master a
great brand.
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How to build
and use
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Color

The color references of EGA Master are the following
values.

When necessary they can be replaced by its Pantone
equivalents.

Gold
0/20/60/20
Pantone 8640C

Red
0/100/100/0
Pantone 173C

Black
0/0/0/100
Pantone Process Black

Grey 75
0/0/0/75

Grey 50
0/0/0/50

Grey 25
0/0/0/75

Grey 10
0/0/0/50
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Gold

Gold is one of the main colors of the brand
and must predominate.

Gold denotes value, prestige, success and
loyalty among many other values tied to the
EGA Master brand.

0/20/60/20
Pantone 8640C
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Red is another of the main colors. It is not
used as a predominant color, but rather to
emphasize other elements and messages.

Red which is associtated with energy,
strength, vigor and passion, is used to draw
attention.

0/100/100/0
Pantone 1/3C
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0/0/0/100
Pantone

PROCESS BLACK




0/0/0/10
0/0/0/25

0/0/0/50
0/0/0/75




Typography

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijkimnnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijklmniopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijklmnnopgrstuvwxyz
0123456/89

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijkimnnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNNOPQRSTUVWXYZ
abcdefghijkimninopqrstuvwxyz
0123456789
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Rules for a

proper use of
the brand
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Incorrect
uses
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Correct writing

TeXt type Example of how EGA Master must be written
of the brand

When the brand EGA Master is typed, it will be
written as follows.
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Uses of the
brand
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